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Course Schedule (3 Hours)

Part 1 : Introduction to Brand Management (30 u1f)
Have

e Brand foo:ls?

e Brand Management d1Aryaeivls?

e Brand Experience nu Customer Loyalty
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Key Learning
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Activity

Discussion:
“DiususosTstinnAugodn ws1=§anaAnnaSunts?”

Part 2 : Brand Experience Strategy (35 u1i)
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1. Visual Experience

e Logo

e Packaging

e Mood & Tone
e Brand Identity

2. Emotional Experience

e  Storytelling
e Emotional Branding
e Consumer Perception

3. Customer Experience

e  (Customer Service
e Convenience

e After-sales Service
4. Digital Experience

e \Website
e Social Media
e Community

e Online Reviews
Key Learning
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Part 3 : Online Marketing & Online Sales (40 u)
Hovo
Online Marketing

e Content Marketing
e Social Media Marketing



e  Consumer Engagement

o Influencer Marketing
Online Sales

e  Social Commerce

e Online Marketplace
e Live Commerce

e Conversion Strategy
e  Customer Journey

Discussion
“Iws:a:Isurvnususivigauueaulad niguAREIYAING?”
Key Learning
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Break (15 ui)

Part 4 : Case Study Analysis (40 U1fi)
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e Netflix
— Personalized Experience & Customer Loyalty
e  Starbucks
—> Customer Experience & Lifestyle Branding
e Nike
—> Emotional Branding & Community
e Uniglo

— Simplicity & Consistent Brand Communication
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Target Audience

Brand Positioning

Brand Experience

Online Marketing Strategy
Customer Loyalty
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Part 5 : Workshop & Group Discussion (30 uai)

Workshop
TRUNANYILINGU DIRsT=Hilususiaute
JIAs:1ioTo

e Brand Experience Aoa:[s?

e Online Marketing vovlususiduagils?
o odsriiianAdodn?

o aITNa:9Rsauroa:ls?

o (e:WUIWY 9:rno:ls?

Presentation
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Part 6 : Critical Thinking & Conclusion (15 uni)
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e Interactive Lecture

o  (Case Study Analysis

e  Group Discussion

e  Workshop

e  (Critical Thinking Discussion
o Reflection Learning

Learning Outcome
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